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SUMMARY 
 
This study represents a continuation of the research conducted in the frame of the 
author PHD thesis. The research on honey consumption in the main cities of Transylvania is 
an essential component of the first stage of the postdoctoral project named “A technical and 
economic analysis of the beekeeping in the North West Region of Romania in order to ensure 
sustainable development of the beekeeping chain”. The objective of the present research was 
to identify the main trends on honey consumption in Cluj Napoca and to reveal causal links 
between variables of honey consumption and socio-demographic characteristics of 
respondents. The purpose of this phase was to obtain general information about honey 
consumers in Cluj Napoca (quantity, frequency, reasons for which they like honey and 
reasons of non-consumption). Consumer profile is based on these variables and on socio-
demographic characteristics. The author used primary and secondary research methods, 
internationally accepted (Ványi et al., 2009). The questionnaire was based on the same 
questions used in the previous research, conducted at national level (Pocol, 2008). Data 
collection was carried out in hypermarkets and open markets. A number of 200 questionnaires 
were filled and analysed. The table below presents the four types of honey consumers 
identified in Cluj:                                                                                                                                         Tab. 1 
The main segments of honey consumers in Cluj Napoca 
Indicator Consumer type 1 Consumer type 2 Consumer type 3 Non-consumer 
Sex Woman    
Age Adults, Elderly Adults, Young Adults Young, Adults 
Education Elementary, secondary 
and tertiary education 
Vocational and 
secondary 
education 
All levels of education 
Elementary, 
vocational and 
secondary education 
Qualities for 
which honey 
is appreciated 
It tastes sweet, it’s a 
natural product and it 
can be used instead of 
sugar 
It is a natural food, 
it tastes sweet and 
it can be used as 
medicine 
It can be used as medicine, in 
various recipes; it can be consumed 
with other beverages; it has a high 
nutritional value 
Nothing, I don’t 
know 
Location of 
purchase 
From supermarkets, 
other shops 
From stands on the 
road 
From supermarkets, from 
elsewhere  
Source: own processing data (shaded areas are not significant features for customer segments) 
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